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ADDRESS IS YOURS 
FOR THE ASKING

160 breathtaking residences.
Six-star amenities and personal butlers. 

A private Astor Residence Lounge. 
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other personalized services.

for enquiries please contact
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or call +6 012 612 1111 
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to availability and at an additional fee, not included in the purchase price.
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one ifc st régis
Tourism has been earmarked 

as a National Key Economic 
Area (NKEA) by the Malaysian 
government. Malaysia’s Econo-
mic Transformation Programme 
(ETP) has set targets to grow the 
Gross National Income (GNI) 
contribution of the tourism sector 
already the second largest foreign 
currency earner for the country, 
to RM103.6 billion or USD$34.2 
billion in 2020 from RM36.9 
billion to USD$12.1 billion in 
2009. The Ministry of Tourism 
in line with these objectives, has 
set a specific target of attracting 36 
million tourists annually by 2020 
with the hope that they will deli-
ver annual yields of RM168 billion 
or USD$55.5 billion by the same 
year. One of the first projects to 
be announced under the Tourism 
NKEA as an Entry-Point Project 
was The St Regis Kuala Lumpur 
development by ONE IFC Sdn. 
Bhd., a joint venture of the priva-
tely held CMY Capital Group and 
public listed company Malaysian 
Resources Corporation Bhd.

Situated on a prime location 
overlooking Kuala Lumpur’s 
largest green lung in KL Sentral, 
the city’s main transportation 
hub, the project of a total deve-
lopment area of 1.4 million square 
feet, will consist of a 208-room 
six-star hotel, 200,000 square 
feet of convention facilities and 
160 units of serviced apartments. 
With piling works underway, 
the construction of the mixed-
use development commenced in 
November 2010 and is on schedule 
for completion in November 2014. 

The RM1.2 billion or USD$396.4 
million capital commitment for 
the development of the six-star St 
Regis hotel and branded residence 
is entirely private sector funded 
and represents approximately 
3 percent of the total capital 
investment targeted under the 
programme for the construction 
of the estimated incremental hotel 
rooms required by 2020. “As one 
of the largest private sector-driven 
initiative, the St Regis project is a 
catalyst for growth and is an inte-
gral part of the Greater KL Master 
Plan and the Tourism NKEA. It 
will contribute to job creation and 
multiple economic activities, both 
during its construction period and 
upon its completion,” said Car-
men Chua, chief executive officer 
of ONE IFC.

In line with ETP and the 10th 
Malaysia Plan objectives, The St 

Regis Kuala Lumpur will have a 
significant positive overall impact 
on the country’s growth, contri-
buting towards achieving the 
targeted average 6 percent GDP 
growth rate, doubling per capita 
GNI to USD$15,000 by 2020 and 
creating 3.3 million jobs. 

Malaysia’s growth in the tou-
rism sector has been predomi-
nantly reliant on growth of arrivals 
rather than yield with 75 percent 
of growth coming from increases 
in tourist arrivals and only 25 
percent coming from growth in 
yield, according to PEMANDU. 
To counter this trend PEMANDU 
has laid out plans under Entry-
Point Project 12, under which to 
the St Regis development falls, to 
improve the rates, mix and quality 
of hotels in order to successfully at-
tract high-yield tourists. Malaysia 
today has a lower mix of five-star 
hotels versus its regional counter 
parts. Just 5 percent of Malaysian 
hotels are five-star hotels versus 
13 percent in Singapore and 14 
percent in Thailand. To move 
towards the ambition of growing 
tourist yields by three times and 
tourist arrivals by 1.5 times the 
country will have to upgrade and 
increase the supply of high-end 
hotels, according to the ETP Road-
map, PEMANDU’s comprehensive 
outline of the programme. Upon 
its opening, The St Regis Kuala 
Lumpur will join the global St Re-
gis portfolio as one of the world’s 
finest international destinations.  

"Investing in 
Tourism: 
Major Hotel 
Projects Pave 
the Way for 
Future
Investments."
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“This project will create a new 
benchmark in the hospitality 
industry and service sector; and 
will be a new landmark in Malay-
sia’s international tourism promo-
tion”, Carmen Chua adds. As part 
of Starwood’s global network of 
marketing and distribution, and 
reservation systems, the St Regis 
Kuala Lumpur will attract a his-
torically untapped market of high-
income high-yield tourists as the 
hotel of choice amongst a loyal 
base of Heads of States, diplo-
mats, dignitaries and captains 
of industries, which includes the 
Chinese President Hu Jintao, Sin-
gapore Minister Mentor Lee Kuan 
Yew, United States Secretary of 
State Hilary Clinton, royalty from 
Europe including Prince Andrew 
Duke of York, haute couture desi-
gners including Roberto Cavalli 
and Polo Connoisseur Nacho 
Figueras. Starwood is one of the 
leading hotel and leisure compa-
nies in the world with approxima-
tely 1000 properties in more than 
100 countries with a portfolio of 
brands that include the St Regis, 
W, Westin, Le Meridien, Sheraton 
and aLoft.

Following in the tradition of the 
legendary St Regis New York, St 
Regis Kuala Lumpur will feature 
the famed hallmarks of St Regis 
hotels – butler service and a custo-
mized guest experience in luxury 
accommodations. The renowned 
St  Regis Butler Service offers unpa-
ralleled round-the-clock personal 
attention to every guest. Trained 
in the English tradition, the butlers 
will provide ever-present yet unob-
trusive service while anticipating 
guest needs and customizing each 
guest’s stay according to his or her 
specific tastes and preferences. 

“We are thrilled with the land-
mark entry of St Regis brand into 
Malaysia, Kuala Lumpur, as the 
capital of Malaysia, represents 
the heartbeat of Malaysia. The 
growth of international arrivals 
has remained strong through 
Tourism Authority of Malaysia’s 
efforts at promoting Malaysia and 
Kuala Lumpur as a destination for 
business, leisure and meetings,” 
said Mr Miguel Ko president of 
Starwood Hotels & Resorts, Asia 
Pacific. “The sustained demand 
for luxury accommodation, the 
renowned Malaysian hospitality 
combined with the legendary 
bespoke service of the St Regis 
brand, and the unrivalled loca-
tion of this hotel in the exclusive 
urban centre of KL Sentral, will 
make this property an extremely 

attractive choice for travellers to 
Kuala Lumpur,” he added.

With significant multiplier ef-
fects on tourism, services, finance 
and retail, building materials and 
manufacturing industries, the pro-
ject will catalyze greater econo-
mic activity, generate demand for 
additional high-value employment 
and increase per capita incomes 
of the large employment base in 
the tourism sector. “The hotel 
aims to recruit 95% of its staffing 
requirements locally and will be 
trained under St Regis’ existing 
training programs in service. The 
St Regis training program is our 
investment in human capital and 
represents our commitment and 
dedication to support a high-skill, 
knowledge-based economy.” 

In moving towards the target 
of growing tourist receipts by 
three times, Malaysia will need 
more investments to upgrade and 
increase the supply of high-end 
hotels, according to PEMANDU. 
The St Regis will help to move the 
sector forward in this regard and 
has started the ball rolling on a 
number of other significant pro-
jects under the transformation 
program. 

Indeed, Teluk Datai Resorts and 
several YTL hotels have both had 
subsequent Entry-Point Projects 
announcements committing in 
excess of RM400 million as a 
group. The rapid uptake in the 
Tourism NKEA has exposed new 
opportunities for investors both 
foreign and domestic interested in 
capitalizing on the growth story in 
Malaysia’s tourism market and has 
paved the way for future invest-
ment into the space.

“This project 
will create 

a new benchmark 
in the hospitality 

industry and 
service sector; 

and will be 
a new landmark 

in Malaysia’s 
international 

tourism 
promotion.”
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industry outlook: 
tourism

Tourism is the second largest 
foreign currency earner for Ma-
laysia after oil and gas and is one 
of the most important drivers of 
growth in the country. Today, it 
is the 9th most visited country in 
the world and receives more than 
RM1 billion or USD$330 million 
per week in tourist receipts from 
foreign visitors. The government 
has earmarked the industry as a 
whole under its Economic Trans-
formation Programme (ETP) as 
a National Key Economic Area 
(NKEA) and the Ministry of Tou-
rism has set a target it refers to as, 
“2020:36:168,” which translate to 
a target of 36 million tourist arri-
vals and RM168 billion in tourist 
receipts by 2020. To achieve this 
ambitious target, Malaysia will 
need to grow its tourism industry 
by a factor of three to contribute 
RM3 billion or USD$990.2 mil-
lion in tourist receipts per week by 
2020. Malaysia’s launch towards 
its tourism goals comes from a 
strong starting point, with the 
industry growing consistently 
at about 14 percent per annum 
in the last decade. The tourism 
space is relatively proving to be 
competitive against other regional 
players and the standard of service 
is constantly improving.

Yong Yoon-Kit, Associate Di-
rector of Tourism NKEA, says 
the industry is relatively easy 
to grow in comparison with 
other sectors of the economy. 
“In terms of job creation, it is an 
easy industry to grow because it 
is products that are sold locally,” 
said Mr Yong. Moreover, “there 
is no major capital expenditure. 

Growth can be relatively easy as 
long as you have a good product. 
There is significant opportunity 
to grow the tourism industry both 
in terms of incomes and in terms 
of jobs.” The government’s own 
ETP Roadmap rightly identifies 
several megatrends affecting not 
just Malaysian tourism, but also 
tourism globally. We will focus 
on just three here that are largely 
interconnected. 

The world is witnessing the 
creation of the global elite. There 
are increasing numbers of high-
income or high-net worth consu-
mers around the globe with high 
expectations of service and pro-
duct quality. These consumers are 
in part driven by a second me-
gatrend emerging from the faster 
pace of life globally. The increased 
stress levels and reduced time 
for leisure that has accompanied 
urbanization and increased com-
petition in the global workforce 
has left urban consumers more 
willing to spend on short escapes 
from their daily lives. The effect 
has been an increased number of 
leisure departures per person and 
shorter lengths of stay.

Lastly, and perhaps of greatest 
relevance, is the rise of the emer-
ging market consumer. Much of 
the emerging world is underre-
presented in the global tourism 
market both in terms of depar-
tures and expenditures. However, 
as these economies continue to 
grow, consumer’s disposable in-
comes will increase, which lead 
to more people who can afford 
to travel. Malaysia already has a 
strong presence in the Middle 

East segment but should conti-
nue to benefit from the growing 
middle class in Southeast Asia, 
particularly as the region moves 
towards greater integration and 
connectivity.

Malaysia’s tourism sector is not 
without challenges though. One 
such central challenge is that of 
yield. Malaysia’s growth is predo-
minantly reliant on the growth of 
arrivals rather than yield. Seventy-
five percent of Malaysia’s growth 
has been due to the increase of 
tourists arrivals compared to only 
25 percent of growth from yield. 
Comparatively, growth in Singa-
pore was driven by 65 percent by 
arrivals and 35 percent by yield. In 
Thailand, growth increased by 42 
percent by arrivals and 58 percent 
by yield.

Long-haul tourists currently 
spend an average of 10 nights in 
Malaysia versus 14 nights in Thai-
land, spend less and come from 
predominantly short-haul, low 
yield markets.

To address these challenges 
Malaysia will need to upgrade 
tourist offerings and services 
and enhance connectivity to key 
priority markets. Entry-Point Pro-
jects have been outlined in the ETP 
Roadmap and have seen some of 
the strongest private sector uptake 
of any of the NKEAs. Some of 
those key projects include a RM1.2 
billion or USD$396.1 million com-
mitment by One IFC Residences 
Bhd. for the development of the St 
Regis Hotel and a RM1.86 billion 
or USD$613.9 million commit-
ment by AirAsia X Bhd. for new 
planes to connect medium-haul 
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markets. Based on demonstrable 
strength in Entry-Point Projects, 
TIOS Group is positive on the 
Malaysian tourism sector and 
expects continued investment 
in upgrades across the sector in 
subsequent ETP announcements. 

“The good thing about tourism is 
it is very high profile by nature 
and each project is sizeable but 
not too big – not like oil and gas 
where this is just one big invest-
ment – tourism has a very wide 
scope, from buying airplanes to 

building hotels. The industry itself 
is highly varied and presents a lot 
of opportunities for investment 
to come in.

NKEA Tourism
interview 

TIOS Group International talks to Yong Yoon Kit, 
Associate Director, Tourism, PEMANDU

TIOS Group International: Please define the scope and breadth of 
National Key Economic Area Tourism activities.
Yong Yoon Kit: Tourism has 12 major Entry-Point Projects, which were 
identified during the two-month labs. These range from duty free 
Malaysia, to the Kuala Lumpur-Bukit Bintang shopping precinct, to 
premium outlets and more. Most of these are very private sector 
driven with very minimal public sector funding required. It is mostly 
the effort of getting it through the machinery that we help with. We 
can improve rules and help get things done. That is what the main 
purpose of these projects is.
TGI: Tourism has had one of the strongest investment uptakes 
in terms of number of projects. Do you expect to see that same 
rate of uptake going forward?
YYK: We will try to do at least one in every announcement. The good 
thing about tourism is it is very high profile by nature and each project 
is sizeable but not too big. Unlike oil and gas where this is just one big 
investment, tourism has a very wide scope from buying airplanes to 
building hotels. The industry itself is highly varied and presents a lot 
of opportunities for investment to come in. In terms of number of 
announcements, there will be a lot from tourism.
TGI: There is some overlap with other NKEAs. When a project 
comes in that overlaps – for example Tourism and ‘Wholesale 
and Retail,’ another NKEA – what is the decision making pro-
cess to classify that project?
YYK: If we can break it up into parts then so be it. Otherwise, if the 
majority of the project is mainly healthcare for example, then we’ll 
park it in healthcare. If it is mainly in ‘Wholesale and Retail’ we’ll park 
it there. In the end, we will join in those meetings anyways. It’s not 
a clear-cut line and we will participate wherever we can add value.
TGI: What facilitation resources and tools are at your disposal? 

Yong 
Yoon-Kit
Associate Director, 
Tourism, PEMANDU. 

Yoon Kit joined PEMANDU on 1 
October 2010, after serving in the 
Tourism NKEA lab in June-July 
2010 leading up to the completion 
of the Economic Transformation 
Programme roadmap.
Prior to that Yoon Kit was the 
Group IT Manager for Royal 
Selangor International, a pew-
ter manufacturing company. 
He is also currently the Deputy 
Chair of the ICT & Multimedia 
committee for the Federation of 
Malaysian Manufacturers (FMM), 
Council Member of the Malaysian 
National Computer Confederation 
(MNCC) and Vice Chair of the 
Malaysian Chapter of the Internet 
Society (ISOC). 
He is a graduate of Imperial College, 
University of London.
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